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1. KNOW YOUR AUDIENCE

Understanding the many different aspects that make up your
audience and how they behave with your campaigns, content,
products and services is important in evaluating the most
logical segments to target.

Browsing and clickthrough behaviour is a powerful way to segment
your audience. New subscribers tend to open and click more, so take
advantage of this to attempt to gain their loyalty early on by offering

’ highly targeted offers.
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Location, Occupation Email engagement Hobbies Newsletters, SMS Repeat customer
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2. (REATE A VALUE PROPOSITION

Once you have segmented your audience, you need to
develop a marketing strategy for each subgroup. This will
help determine which segments will provide the most value
to your organisation.

Look beyond the historical data and expand your analysis,
try to anticipate the next step your audience might take in
the mapping process.
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3. PERSONALISE OFFERING MESSAGES

“74% of consumers get frustrated when content
has nothing to do with them”
SMART INSIGHTS

Based on the earlier developed strategy, ensure that the message
delivered is personalised in pointing out the value and need that the
solution provides for each group.
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POWDER SNOW
ALERT!I! Ben, 34cm is
forecast in Chamonix
this weekend. We've got
some great last-minute
deals you won't want to
miss. https://bit.ly/1bd-
DIXchttps

Here are your powder forecasts, Ben
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2 GLADYS PARSONS

JUST FORYOU...
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Gladys, book today and get up Welcome back, Gladys!

to 30% off your next cruise!
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Achieve your travel dreams with our fully
customisable tour packages!

Connect to the world with small group
adventure travel

Let us help you create your
adventure!
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Timing and consistency are important to establishing reliability
with your audience & increasing overall engagement.
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I Gladys, how was your cruise holiday?
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4. COLLECT DATA AND TRACK PERFORMANCE
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Questionnaire

Use the information to determine the success of your campaigns, content
products and services. You can also use this to refine your offerings as well
as your segments (as necessary).
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Call +44 (0)20 7766 9810

abacusemedia.com

Email: info@abacusemedia.com
107-111 Fleet Street, London, EC4A 2AB
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